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Time to uni

of American agriculture

By Zippy Duvall

American Farm Bureau Federation President

We live in a time when every-
thing, from the shoes on your
feet to where you like to buy your
chicken sandwich, seems like
a political statement. It can be
frustrating that everything has
become so political, but it’s also
great to see people so engaged in

The Zip Line .

the national discussion.

I heard that early voting in this
year’s elections was up 50 per-
cent compared to two years ago.
That’s great! At least this time
when everyone is so absorbed by
politics has driven more partici-
pation by citizens of all stripes.

One thing that should not be po-
litical is American agriculture.

No matter what party affiliation
you have, we all eat! We all want
our nation to be “food secure” —
able to feed our people and not
have to depend on other countries
for our most basic need.

Even in this time of political di-
vision, we have more in common
than not. We all want a strong na-

See DUVALL, page 6

Ag needs to send a clear
message on immigration

By Bryan Searle

Idaho Farm Bureau Federation President

Idaho Farm Bureau Federation’s
political action committee, Agra-
PAC, made financial contributions
to 88 candidates this year who
were most philosophically aligned

with IFBF’s policies and beliefs.

Eighty-five percent of those can-
didates won their races during the
primary and general elections,
which shows the power of being
unified and staying engaged. That
was a big achievement and kudos
to those who helped make it hap-
pen.

On a similar note, the 2019 Idaho
Legislature will convene with a
lot of new faces. Twenty-five of
the 105 members of Idaho’s House
of Representatives and Senate will

begin their first year in the legis-
lature when the legislative session
gets underway in early January.

Almost 40 percent of Idaho legis-
lators will have served one term
or less.

It’s important for I[FBF and the
entire agricultural industry to stay
vigilant and engaged with these
new members, as well as veteran
legislators. The responsibility
rests with each one of us to build
a good working relationship with

See SEARLE, page 7

Farmers speaking
for farmers

By Rick Keller
Idaho Farm Bureau Federation CEO

During difficult times on the farm,
there is a tendency for many voices
to raise and “speak” for farmers.
Many non-farm groups claim to
speak for farmers and ranchers.
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Although their intent appears
genuine, the banker speaking for
farmers and colleges and univer-
sities speaking for farmers do
not accurately represent farmers.
Neither do government agencies,
agribusinesses, consumer groups,
congressional and legislative
staffs or any other group speaking
for farmers.

Farmers and ranchers can and do
speak for themselves.

Farmers and ranchers belong to one
of the most venerable and most ba-

sic professions—agriculture—the
producing of food, fiber, and fuel.
Farm Bureau is the voice of that
profession — one of the great voices
in Idaho and America.

Through Farm Bureau — which you,
the members finance, staff and con-
trol — you speak as one.

The voice of farmers and ranchers
speak and vote only after thought
and study, and not on impulse.
Farmers and ranchers know the im-
portance of allowing time for ideas

See KELLER, page 6
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AG VALUE

Continued from page 3

While milk generates a good
chunk of the farm value in
Idaho, the state’s dairy industry
continues to face challenging
milk prices, said University of
Idaho Agricultural Economist
Garth Taylor.

But even though milk prices
are tough right now, the state’s
dairy industry continues to
increase production, which is
why total dairy value increased
last year, he said.

“Milk prices are tough right
now, but those dairy people
have not turned off the produc-
tion spigot,” Taylor said. “They
just have not found the off
switch on production.”

The total production value of
the state’s cattle and calves in-
dustry last year was $1.38 bil-
lion, down less than 1 percent
from 2016, as Idaho’s beef in-
dustry remained in the No. 2
spot.

Potatoes remained at No. 3
with $975 million in total value
in 2017, up slightly from $968
million in 2016.

Hay stayed in the fourth spot
with $718 million worth of
production, up 7 percent from
2016, and wheat remained in
the No. 5 spot at $426 million,
up 1 percent.

The value of production report
differs slightly from farm cash
receipts rankings because the
value of production rankings
include those parts of a crop
that are used on the farm and
not sold. For example, a lot of
hay is used on the farm and
wheat ranks ahead of hay in
farm cash receipts.

The state’s top five farm com-
modities in 2017 had a com-
bined value of $6.01 billion,
which accounted for 80 percent
of the state’s total farm produc-
tion value, the same as in 2016.

Sugar beets passed barley to
nab the No. 6 spot in value of
production last year with $305
million, up a third of a percent
over 2016.

Barley production value was
put at $230 million in 2017,
down 29 percent from 2016’s
$322 million total. That de-
crease was due mainly to a
large decrease in barley acres
in Idaho last year, although
barley acreage in the state did
rebound this year.

Corn for grain remained at No.
8 with $99 million in produc-
tion value in 2017, a 19 percent
increase over 2016. Corn for
grain value in Idaho had in-
creased by 23 percent in 2016
compared with 2015.

The production value of dry
edible beans, which include
chickpeas, totaled $83 million
in 2017, up 16 percent over
2016.

Hops, which remained in the
No. 10 spot with $69 million in
production value, had the big-
gest percentage increase at 35
percent.

Hops had a 66 percent increase
in production value in 2016
compared with 2015 and last
year entered Idaho’s top 10 for
the first time.

From 2015 to 2017, the value of
Idaho hop production has in-
creased from $31 million to $51
million to $69 million as acres
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have expanded rapidly. Idaho
bumped Oregon last year to
become the nation’s No. 2 hop
producing state.

Idaho commodities outside
of the top 10 that declined in
value last year include pepper-
mint oil, down 12 percent to
$29.6 million, lentils, down 44
percent to $8.8 million, and ap-
ples, down 15 percent to $8.15
million.

The NASS report shows that

Photo by Steve Ritter
The total value of agricultural production in Idaho was up 3 percent in
2017, to $7.49 billion.

Idaho ranked No. 1 in the na-
tion in four farm commodi-
ties last year (potatoes, barley,
trout and Austrian winter peas)
and No. 2 in five commodities
(hops, sugar beets, alfalfa hay,
peppermint oil and wrinkled
seed peas).

Idaho ranked third in cheese
production, fourth in milk pro-
duction, dry onions, lentils and
spring wheat, and fifth in dry
edible beans.

rs




Photo by Michael Williamson

Grapes are harvested recently from a vineyard in southwestern |daho. The state’s 2018 wine grape crop is substantially bigger than the one in 2017,
which was hammered by a bitter cold snap.

Idaho’s 2018 wine grape crop rebounds nicely

By Sean Ellis

Idaho Farm Bureau Federation

CALDWELL — This year’s
weather was kind to Idaho
wine grape growers and
the state’s 2018 crop looks
markedly better than last
year’s crop, which was
hammered by a bitter Janu-
ary cold snap.

“This year’s crop is look-
ing awesome,” said Idaho
Wine Commission Execu-
tive Director Moya Shatz
Dolsby. “We had a very
steady growing season. It’s
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been very even, which is
what we want.”

Idaho’s 2017 wine grape
crop was severely reduced
because of frigid January
temperatures that reached
minus 27 degrees in some
parts of  southwestern
Idaho, where most of the
state’s wine grapes are
grown.

Idaho’s wine grape grow-
ers typically harvest about
2,500 to 2,900 tons per
year but only brought in
400 last year.

‘The yields from this harvest will transform
into some delicious wines’

This year was a totally
different scenario, said
Huston Vineyards owner
Gregg Alger, who only
harvested about 15 tons of
wine grapes last year, far
less than his typical 120
tons. This year, he brought
in 135 tons.

Alger, who grows grapes
near Caldwell in the Sunny
Slope area of Idaho, the
heart of the state’s grape
growing region, said all his

grapes ripened nicely and
had plenty of time on the
vine.

“We just had a beautiful
crop load this year; it was
all just gorgeous,” he said.
“We had a long, long fall
and the fruit ripened really
nicely.”

Skyline Vineyards Man-
ager Dale Jeffers said he
delivered just over 200 tons

See WINE GRAPES, page 25
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Continued from page 2

to mature, for you work with
nature, which cannot be hur-
ried.

The voice of farmers and
ranchers has distinctive qual-
ities. Their voice is practical.
The farmer has his feet on the
ground. She has faith in prov-
en natural laws rather than
in untried and experimental
theories. Always alert to new
ideas, they still hold firmly to
the fundamentals on which
this country was founded and
has developed.

The voice of farmers and
ranchers is independent.
Farmers and ranchers face
problems and think and act
with the courage of their own
convictions and consciences.

The voice of farmers and
ranchers is realistic. You re-
fuse to act on proposals until

DUVALL

arguments on both sides have
been considered. Your deci-
sions are based not on emo-
tion or wishful thinking, but
on facts.

The voice of farmers and
ranchers is  constructive.
Farmers are creative. Fault
finding never planted or
raised or harvested a crop.
When farmers or ranchers
speak, they offer a construc-
tive plan.

The voice of farmers and
ranchers is heard on things
which they believe are fun-
damentals and their conclu-
sions are based on long-range
thinking.

Farmers and ranchers speak
with confidence — for they are
proud people. They are proud
of their profession, proud of
their organization and proud
of its record.

The voice of farmers and ranchers is
independent. Farmers and ranchers
face problems and think and act with
the courage of their own convictions

and consciences.

Farm Bureau takes great ef-
forts to ensure that its del-
egates who develop and make
its policy are actual bona fide
farmers and ranchers, whose
principal occupation and in-
terest is farming or ranching.

Prior to being seated as a del-
egate during Farm Bureau’s
annual convention, where
policies are voted on, their
credentials are reviewed,
and they must verify to their
peers, who are full-time farm-
ers and ranchers, that they too
are farmers and ranchers.

This process authenticates and
ensures it is and will be farm-
ers and ranchers speaking for
and voting for farmers and
ranchers.

When Farm Bureau speaks
for and represents farmers and
ranchers, it speaks from the
knowledge of what its members
believe and of what a majority
of its members have voted.

Farm Bureau is farmers speak-
ing for famers, “the voice of
agriculture.” ™

Continued from page 2

tion, a strong economy, strong
communities, strong families
and strong food production.

By the time you read this, we
will know the outcome of this
year’s elections. Whether the
media declares it a red wave
or a blue wave, I'm hoping
and praying for a green wave
— a wave of elected leaders
who will be committed to
supporting American agri-
culture as we work to grow
our crops, raise our animals
and feed, fuel and clothe our
nation.

When the new Congress is
sworn in and gets to work,
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Farm Bureau will be working
to educate the new members
about the issues that impact
our ability to sustain our
farms and ranches.

We’ll let them know that we
must continue to rein in gov-
ernment regulations that in-
crease the cost of farming and
ranching and, in some cases,
even prevent us from being
productive.

We’ll continue to press for
solutions to our growing ag
labor problem — probably
the greatest threat to farm-
ers” ability to grow their op-
erations so they can support

growing farm families.

We will ask them to work
with us to better our strug-
gling farm economy, includ-
ing opening more markets for
our exports. We’ll push for re-
sources to fix our crumbling
infrastructure, bring more
rural Americans into the in-
ternet age with broadband ac-
cess, and support agricultural
research to continue the inno-
vation we need to be econom-
ically and environmentally
sustainable.

We will urge them to sup-
port our continued growth to-
ward energy independence by

growing energy crops on our
farms and incentivizing the
use of renewable fuels.

Whatever the outcome of
these mid-term elections,
let’s come together behind
our shared goal of supporting
and growing American ag-
riculture. There’s a quote by
Thomas Jefferson on the wall
at the American Farm Bureau
office in Washington, D.C.,
that sums it up quite well:

“Agriculture is our wisest
pursuit, because it will in the
end contribute most to real
wealth, good morals and hap-
piness.”

rFs
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our elected legislator.

It behooves us to speak with
one voice and present a uni-
fied message to these lawmak-
ers so they have a clear under-
standing of where agriculture
stands on the various impor-
tant issues facing our state
and also how important the
farming and ranching indus-
try is to the state’s economy.

A national example of why
it’s important to send a clear,
unified message can be seen
in the fate of the immigration
bill proposed earlier this year
by Rep. Bob Goodlatte, R-Va.

Goodlatte, chairman of the
House Judiciary Committee,
which has jurisdiction over
the nation’s immigration laws,
introduced the “AG and Legal
Workforce Act,” which would
replace the H-2A agricultural
guest worker program with a
new, more workable agricul-
tural guest worker program
known as the H-2C program.

The bill includes some provi-
sions that would help address
the farm labor shortage in this
nation, which has reached a
crisis level. Labor is interwo-
ven between different sectors
of the economy and no matter
the business, we all compete
for an adequate labor supply,
which drives wages higher.

Because a few Republicans
didn’t support the bill, it has
not advanced. One of the rea-
sons some congressmen didn’t
support it was that they heard
mixed signals from agricul-
tural groups on the legisla-
tion. We experienced that here
in Idaho from some organized
agricultural groups that spoke
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on behalf of farmers and
ranchers on this legislation,
yet these groups did not even
understand the proposed bill.

The lack of available farm
workers is probably the big-
gest crisis we have in agri-
culture at the moment and it’s
worse than it’s ever been.

All farm groups in the nation
should be working on this is-
sue together and coming up
with a plan with a clear mes-
sage that can be presented to
Congress in a unified voice.

Instead of getting some help
with the Goodlatte bill, ag-
riculture got nothing and it’s
back to square one on the is-
sue.

Chairman  Goodlatte  will
retire at the end of the year
and this leaves us with no
proposed legislation to help
with the labor shortage. In
my discussion with officials
from American Farm Bureau
Federation, of which you are a
member and which represents
six million people around the
nation, this type of legislation
takes years to get a sponsor
and to move forward.

We will continue to work hard
each day for solutions to ad-
dress the labor shortage.

First, Farm Bureau has to
come together with a clear
message on the immigration
front and then, working with
other ag groups, we need to
send a clear signal to Congress
on what our priorities are.

Different farm groups have
varying priorities when it
comes to immigration reform
but were really not that far

apart when it comes to what
matters most: ensuring an
available, reliable workforce
for the nation’s agricultural
industry while at the same
time ensuring the integrity of
our nation’s borders.

It appears we will never get
everything we want on the
immigration front but if we
speak with one voice and
present a clear message, we
can get some or possibly many
fixes that will be helpful.

During a recent immigration
panel which I participated in
and that was sponsored by the
Idaho Grower Shippers As-

sociation, Executive Director
Shawn Boyle, speaking about
the need for the industry to
have a clear message on this
issue, said it nicely: “IGSA
is of the opinion that we are
more powerful united than di-
vided.”

Ensuring there is a reliable
supply of workers to help
plant, tend to and harvest the
nation’s bountiful food supply
is an issue that is, or should
be, important to every farmer
and rancher in the nation.

Make sure you engage in this
issue and ensure that your
voice is heard.

We have great rates on loans for
home and garden improvements,

ATVs, boats and motorcycles!
= b -\. .f"!'- -

\-

Several locations to call or contact your agent
Pocatello 239-4261 ~ Boise 947-2521
Caldwell 455-1526

Post Falls 659-5939 ~ Twin Falls 733-7212
Farm Bureau Finance Co. Loans and Investments
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Meridian dairyman inducted into Dairy Hall of Fame

By Sean Ellis

Idaho Farm Bureau Federation

BOISE — Upon hearing he would be in-
ducted into the Idaho Dairy Hall of Fame,
Meridian dairyman Brent Jackson wasn’t
sure he was deserving of the award.

His peers thought otherwise and Jackson
was officially inducted into the Hall of
Fame Nov. 8 in front of hundreds of other
dairy families during Dairy West’s annual
convention.

He was selected by a committee of other
Idaho dairymen and members of the indus-

try.

“It caught me by surprise,” Jackson said
of the award. “My first reaction was, |
wasn’t sure [ was the right candidate. [ was
humbled when I heard. It’s a huge honor
because [ was selected by my peers.”

Dairy West CEO Karianne Fallow said the
Hall of Fame “is our cornerstone award for
a dairy farmer who has been an absolutely
committed member of the dairy farmer
community.”

Jackson, who grew up on a dairy and be-
gan milking cows when he was 6 years old,
has served on numerous local and state in-
dustry boards and has received several
milk quality awards. The Jackson Dairy

Photo by Greg Kreller
Long-time Idaho State Brand Inspector Larry
Hayhurt, left, who retired in April, is presented a
Friend of the Industry Award by Idaho Dairymen’s
Association board member Ted Vanderschaaf
during Dairy West’s annual meeting, which was
held Nov. 7-8 in Boise.
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was one of the first in the Treasure Valley
to use artificial insemination.

“For some reason, I've always liked cows,
so | was always attracted to the dairy in-
dustry,” he said.

Jackson said one of the highlights of his
dairy career has been greatly improving
the genetics of his herds.

“We have really improved the cattle that
we have,” he said. “That’s where I've got-
ten my greatest satisfaction.”

During Dairy West’s two-day convention,
the Erik Peterson Dairy in Filer was given
the group’s annual Milk Quality Award.

The award has been presented annually
since 1989 and is based on a dairy’s rou-
tine monthly tests for somatic cell counts,
which are an indicator of quality, and bac-
teria counts, which reflect the cleanliness
of cows and the facility.

Peterson said his operation has been pro-
ducing high-quality milk for a lot of years,
not just the past year, and his secret is that
“we consistently do things the same way
and we concentrate on the minute details.
I’'m constantly checking the small stuff.”

Dairy producers are nominated by proces-
sors and the University of Idaho and Idaho
State Department of Agriculture officials

then compare the nominated operations’
regular monthly quality tests.

Eleven finalists were chosen this year from
among Idaho’s 490 dairy operations to
compete for the award.

Fallow said all Idaho dairy operations pro-
duce high-quality milk but these finalists
stand out in that category and the award
is a way to showcase those operations that
rise to the top.

“It goes without saying that all of our dairy
farmers are absolutely committed to the
quality of their product and to the care
of their animals but these farmers are the
créme of the crop,” she said.

During the Dairy West convention, long-
time Idaho State Brand Inspector Larry
Hayhurst, who retired April 1, was pre-
sented with a Friend of the Industry award.

His award bio noted that “he worked for 27
years protecting [dairy and beef] livestock
owners across the state.”

Hayhurst said he was “extremely humbled
and flattered” by the award. “It means a lot
to me. It was a wonderful career. I enjoyed
every minute of it. I don’t think anybody
loves the Idaho livestock industry more
than I do.”

Photo by Greg Kreller
Erik Peterson, pictured with wife, Kathy, was
presented with a Milk Quality Award during
Dairy West's annual meeting, which was held
Nov. 7-8 in Boise.

Photo by Greg Kreller
Clint Jackson, left, presents his father, Brent
Jackson, with an award signifying the elder
Jackson’s induction into the Idaho Dairy Hall of
Fame. Brent Jackson, who runs the family’s dairy
operation in Meridian, along with Clint, was
inducted during Dairy West’s annual meeting,
which was held Nov. 7-8 in Boise.
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CHOICE HOTELS
Comfort Inn - Comfort Suites
Quality Inn - Sleep Inn
Clarion - Main Stay Suites
Econo Lodge - Rodeway Inn

WYNDHAM HOTELS
Super 8 - Days Inn
Travelodge - Knights Inn
Wyndam - Wingate Inns
Howard Johnson - AmeriHost Inn
Villager Ramada

HOLIDAY INN
Holiday Inn - Candlewood
Crown Plaza - Staybridge

MOTEL 6

INDUSTRIAL SUPPLIES
Grainger

FINANCIAL
$1,000 Vandalism Reward
Farm Bureau Bank
Farm Bureau Scholarships

DENTAL CONTRACTED RATES
Dental Benefit Program

NEW VEHICLES
Ford/Lincoln

AGRICULTURE
John Deere
CASE-IH
FEWA H2A Program

FOOD STORAGE
Walton Feed

DISCOUNTED MOVIE TICKETS

OIL CHANGE

Boise, Nampa, Pocatello
Idaho Falls, Coeur d’Alene

RENTAL CARS
Hertz - Enterprise
Avis - Budget

SUMMER FUN
Lagoon
Silverwood
Roaring Springs
Wahooz Family Fun Zone
San Diego Zoo - Sea World
Knott’s Berry Farm

WINTER SKIING
Pebble Creek
Brundage Mtn.
Silver Mountain
Deer Valley Resort, UT

PROPANE
Amerigas
Suburban Propane

MEDICAL ALERT SYSTEMS
LifeStation

LOCALIZED
Cub River Ranch (Preston)

Silver Mountain Resort (Kellogg)
Dwight Baker Orthodontics (Eastern Idaho)
Summit Eyecare (Eastern Idaho)
Village Coffee & Bistro (Boise)
Desert Canyon Golf Course (Mountain Home)

Barking Spot Grooming (Salmon)
Larry Jensen Sod (Pocatello)

Geronimos (Pocatello)

Helping Hands Home Health (Pocatello)

Jiffy Lube

SHUTTLE TRANSPORT
Salt Lake Express

APPLIANCES
Sears Commercial

MEDICATION
The Canadian Pharmacy
Farm Bureau RX Card

LIFEFLIGHT
EIRMC - Portneuf
St. Alphonsus - St. Lukes

HEARING
Clear Value Siemens

PAINT
Sherwin Williams
Kelly-Moore Paints

Columbia Paint

IDENTITY THEFT PROTECTION
Lifelock

SOLAR ENERGY
Big Dog Solar Energy

NBA
Utah Jazz

MACHINERY
Caterpillar

OFFICE SUPPLIES
Office Depot/
Office Max

Keller Williams Realty (Eastern Idaho)

Morey’s Steakhouse (Burley)
Peak Fitness (Hayden, Post Falls, Couer d’Alene)
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Frick Eclipse steam engine, 1921

Photo by Steve Ritter

Antique JUMP tractors in Boise are ‘national treasures’

By Sean Ellis

Idaho Farm Bureau Federation

BOISE - In the heart of downtown Boise sets one of the world’s
premier collections of antique and oddball tractors.

The 50 tractors, which date from the 1890s to 1939, are part of
Jack’s Urban Meeting Place, a $70 million community gather-
ing center funded by the family of the late J.R. Simplot, who was
known as “Mr. Spud” because of his role in putting Idaho potatoes
on the map.

“I think we have the most diverse collection of antique tractors
around the world,” said Rob Bearden, the curator of the JUMP fa-
cility’s tractors, whose title is literally Tractor Doctor. “Every trac-
tor you could possibly imagine is pretty much here in one shape
or another.”

Some of them are the last of their kind, such as a 1910 Olmstead,
a four-wheel drive articulating tractor that is the only one left of
28 made.

Some are one of a kind, such as Kerosene Annie, a 1909 Rumely
prototype.
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Photo by Steve Ritter

Photo by Steve Ritter

Others are one of only a handful of their kind left in
the world, such as a 1923 Avery Track Runner, which
is one of only two left in the world.

“Just seeing them is a treat enough but being able to
work on them, oh man, I'm just really fortunate,” said
Bearden.

A few look like something that might appear in a Dr.
Seuss book.

“Some of them are pretty wild looking,” Bearden said.
“There was no wrong way to build a tractor back then.
It was all trial and error.”

They aren’t just old tractors, “They are national trea-
sures, every one of them,” Bearden said.

The tractors are among the 110 pieces of agricultural
equipment that Simplot purchased during an auction
in 1998 from an agricultural museum owned by Oscar
Cooke, a Montana farmer who died in 1995. Bearden
said Cooke had the largest collection of tractors and
farm implements in the world at the time and Simplot
bought the best of the best.

The other 60 farm implements that Simplot purchased
from Cooke’s museum are sitting in a warehouse
awaiting Bearden’s attention. Where they will be lo-
cated hasn’t been decided yet.

The JUMP tractors, which are positioned in and around
the facility, are a highly visible nod to the state’s agri-
cultural roots, said Kathy O’Neill, the facility’s com-
munity engagement director.

Anyone who spends even a small amount of time driv-
ing or walking around downtown Boise can’t help but
see them.

O’Neill said Simplot’s original vision was to place the
tractors in an agricultural museum to ensure people in
the valley remembered Idaho’s agricultural roots.

That vision evolved after Simplot passed away in
2008 to include the JUMP facility, which opened in
December 2015 and is billed as an interactive creative
center designed to inspire people to be innovative and
resourceful.

Besides holding a variety of interactive programs and
events available to the community, it includes meeting
rooms that can accommodate luncheons, conferences
and other gatherings.

Thousands of people visit the facility every month.

Instead of just being an agricultural museum that
people might visit once, “Now the entire community

See JUMP TRACTORS, page 12
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Continued from page 11

comes into contact with those tractors and
is inspired by those pieces of agricultural
equipment,” O’Neill said.

By viewing the antique tractors and seeing
how far technology has evolved since then,
“People can be inspired to be innovative
and resourceful and figure out where we go
from here and how we feed the world in the
future,” she said. “They really are inspira-
tional like that.”

Idaho Farm Bureau Federation video and
broadcast services members Jake Putnam
and Steve Ritter were among the last media
members to interview Simplot, 15 years
ago.

Putnam said he had goosebumps listening
to Simplot as he laid out his vision for an
agricultural museum as well as a meeting
place in downtown Boise.

“To see this vision come to fruition is one
of the most amazing experiences as a re-
porter I have ever had,” he said. “It’s awe-
inspiring.”

As he has repaired them, Bearden has
spent a lot of time researching the tractors
and said that “doing that research is almost
as fun as putting them all together.”

People from around the nation and world
have come to see the antique tractors, and
Bearden said he has learned a lot about
them from some older farmers who have
visited the JUMP facility.

“Every day is a school day around here,”
he said.

He said most visitors without an agricul-
tural background are struck by how large
the tractors are. One, an Aultman-Taylor, is
almost 16 feet high and has 8-foot diameter
wheels.

“The mass of these tractors is pretty in-
credible to people,” he said. “You get a lot
of people that don’t realize how big they re-
ally are. They might see one of these old
tractors in a movie or something, but they
don’t really know how big they are until
they’re standing right next to one looking
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at the top of the wheel.”

Bearden was hard-pressed to pick a favorite
among the tractor collection when asked.

“Oh man, do you have any kids?” he said in

Photo by Steve Ritter

response. “Which one do you like the best?
They are all so unique.”

To sign up for a tractor tour, call (208) 639-
6610 or email JUMP at tours@jumpboise.
org
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Idaho Barley Commission presents Hu
with Ildaho Barley Service Award

RUPERT - In appreciation for outstand-
ing service to the Idaho barley industry,
the Idaho Barley Commission presented
Gongshe Hu with the 2018 Idaho Barley
Service Award during the commission’s
Oct. 25 board meeting in Rupert.

Hu is a barley breeder with the USDA
Agricultural Research Service at the
National Small Grains Germplasm Re-
search Facility in Aberdeen.

“Gongshe has contributed greatly to the
advancement of the Idaho barley indus-
try through the development of new cul-
tivars of both malting barley and food
barley varieties,” IBC Chairman Wes
Hubbard said in a news release. “We
appreciate his dedication, skill and col-
laborative work within the barley indus-
try to develop and release varieties to
improve the industry and help growers
throughout the Pacific Northwest and In-
termountain regions.”

Idaho is the No. 1 barley producing state
in the country and currently grows 34
percent of the nation’s crop, according to
IBC Administrator Laura Wilder.

“Gongshe’s barley germplasm research
program and the release of new cultivars
which have become well established
through major commercial production
have helped expand contract barley acre-
age in Idaho and provided opportunities
for growers to be successful,” she said.

Wilder noted that Hu’s ARS program
previously released two successful food
barley cultivars, Transit and Kardia, and
Just received approval to release the new
food variety Goldenhart last month.

Goldenhart is a spring two-row hulless
food barley and has now been released
with a limited amount of Foundation
class seed available this fall from the
University of Idaho Foundation Seed of-
fice to licensed producers with some ad-

rs

Idaho Barley Commission photo

Gongshe Hu, left, a barley breeder with the USDA Agricultural Research Service in Aberdeen,
receives the Idaho Barley Commission’s 2018 Idaho Barley Service Award from IBC Chairman Wes
Hubbard Oct. 25 during the commission’s board meeting in Rupert.

ditional experimental seed available for
field testing.

Hu’s barley breeding program has also
developed cultivars of great interest to
the malting industry, including the re-
cently released Gemcraft, Wilder said.

“Gongshe is extremely hard-working
and passionate about developing variet-
ies to help growers with the agronomic

challenges they face, as well as varieties
to meet the rising demand for high-fiber
food barley for domestic and interna-
tional markets and quality malt for the
brewing industry,” she said. “His contri-
butions have been incredibly important
to the overall success and growth of the
Idaho barley industry and we look for-
ward to his future work to further benefit
the industry.”
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The U.S. wheat industry scored a win in the renegotiated NAFTA agreement and the U.S. dairy industry also fared well.

Dairy, wheat score wins in revamped NAFTA

By Sean Ellis

Idaho Farm Bureau Federation

POCATELLO - The U.S. dairy
industry is one of the big win-
ners in the revamped North
American Free Trade Agree-
ment.

That’s good news for Idaho’s
farming economy because
dairy accounts for about a third
of the state’s total farm cash re-
ceipts. Idaho’s dairy operations
brought in $2.5 billion in farm
cash receipts last year, accord-
ing to USDA data.
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This nation’s wheat industry
also fared well in the United
States-Mexico-Canada Agree-
ment (USMCA), which was
announced Sept. 30 and, if rati-
fied, will replace the 24-year-
old NAFTA.

Wheat, which brought in $417
million in cash receipts in
Idaho last 2017, is the state’s
fourth largest farm commaodity,
behind dairy, beef cattle ($1.8
billion) and potatoes ($955 mil-
lion).

U.S. potato and beef cattle in-
dustry leaders said their indus-

tries didn’t gain anything from
the new agreement, but they
also didn’t lose any of the favor-
able trade terms they enjoyed
under NAFTA.

But the dairy industry was a
clear winner in the USMCA.

Under the new agreement, Can-
ada will provide new access for
U.S. dairy products, including
for fluid milk, cheese, cream,
butter, skim milk and powder,
and that nation will also elimi-
nate its tariffs on whey and
margarine.

The agreement provides U.S.
dairy products access to an ad-
ditional 3.6 percent of Canada’s
dairy market. The U.S. export-
ed $619 million worth of dairy
products to Canada in 2017.

Canada will also eliminate its
Class 7 milk pricing system,
which the U.S. dairy industry
has charged allows that nation
to undercut U.S. sales of cer-
tain milk products in Canada
and dump surplus concentrated
milk proteins onto global mar-
kets in direct competition with
U.S. exports.
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According to U.S. dairy industry leaders,
Canada’s class 7 milk is a subsidized class
of Canadian milk (including butter and
milk power) that is used to stop the import
of concentrated milk proteins from the
United States. Concentrated milk proteins
are used in a variety of products, includ-
ing protein-fortified beverages and foods,
weight management products and sports
nutrition products.

Idaho Dairymen’s Association Executive
Director Rick Naerebout said addressing
Canada’s Class 7 pricing system was the
top goal of the U.S. dairy industry in the
NAFTA renegotiation.

“It was a good announcement for U.S.
dairy,” he said. “It appears we got what we
wanted with the agreement.”

The U.S. dairy industry didn’t gain a tre-
mendous amount of new access to Canada,
Naerebout said, “but we do get some incre-
mental gains and that is a positive thing.”

Parma dairyman and Darigold board mem-
ber Allan Huttema said getting Canada to
eliminate its Class 7 pricing system is a
positive, “but we still let (Canada) maintain
a bunch of the market they stole up front.”

“It’s not as huge a win as it could have
been but we're still happy that dairy was
addressed in this new agreement,” he said.
“Overall, I would call it a win.”

Getting Canada to eliminate its Class 7
milk pricing system and allow some addi-
tional market access to U.S. dairy products
were two important objectives of the U.S.
dairy sector, according to a joint news re-
lease by national dairy industry organiza-
tions.

“Maintaining dairy market access in Mex-
ico and improving market access into Can-
ada were (International Dairy Foods Asso-
ciation’s) top priorities during the talks to
modernize the North American Free Trade

Agreement,” IDFA President Michael
Dykes said in the news release. “This new
agreement will preserve our vital partner-
ship with both countries and allow the U.S.
dairy industry to seek more export oppor-
tunities.”

Canada also agreed to grade U.S. wheat

rs

imports in the same manner it grades Ca-
nadian wheat. According to U.S. wheat
industry leaders, U.S. wheat currently
shipped to Canada is automatically down-
graded to feed wheat, the lowest classifica-
tion, which also brings the lowest price.

Idaho Grain Producers Association Ex-
ecutive Director Stacey Katseanes Satter-
lee said the U.S. wheat industry has been
working to resolve that issue for a long
time.

“We're pleased to see that as part of the
announced changes,” she said. “It’s a huge
thing for U.S. wheat growers.”

The current NAFTA agreement is critical-
ly important for U.S. wheat farmers who
depend on the enormous Mexican market
that NAFTA built, “But it did have room
for improvements, particularly on grain
trade with Canada,” the National Associa-
tion of Wheat Growers and U.S. Wheat As-
sociates said in a joint news release.

Canada’s grain grading system automati-
cally designates U.S. wheat as the lowest
grade simply because it is foreign, the re-
lease stated, which “means U.S. farmers
producing the highest quality wheat arbi-
trarily get less value for their crop.”

“We will follow the implementation of this
commitment closely to ensure U.S. farm-
ers can finally have reciprocal access to the
Canadian market,” the wheat organizations
stated.

For the U.S. potato industry, nothing has
changed under the new agreement, Idaho
and national spud industry leaders said.

“There is nothing in it that directly touches
upon potatoes at all,” said Pat Kole, vice
president of legal and government affairs
for the Idaho Potato Commission.

The U.S. potato industry had hoped the
new agreement would address American
spud farmers’ desire to ship fresh potatoes
into all of Mexico. U.S. fresh potatoes are
currently only allowed within 26 kilome-
ters (15.5 miles) of Mexico’s border with
the United States.

That issue is tied up in a Mexican court and
it was not addressed in the USMCA, said
John Toaspern, chief marketing officer of

Potatoes USA.

The new agreement also does not change
anything for the U.S. beef cattle industry,
said Idaho Cattle Association Executive
Vice President Cameron Mulrony.

“There was no major change or affect on
the beef industry,” he said, adding that was
the message U.S. cattlemen were sending
all along on the NAFTA re-negotiation:
“Don’t hurt a good thing.”

U.S. beef products already enjoyed basical-
ly unfettered access to Canada and Mexico
under NAFTA, said Leann Saunders, pres-
ident of Where Food Comes From, a third-
party food verification and certification
company that has a lot of beef customers.

“The good news is that will continue under
the new trade agreement,” she said.

Under USMCA, the U.S. will allow 9,600
metric tons of refined sugar from Canadian
sugar beets into this country annually, ac-
cording to Luther Markwart, executive
vice president of the American Sugarbeet
Growers Association.

The current agreement on sugar between
Mexico and the U.S. will remain the same
under USMCA, he said.

Idaho sugar beet farmers brought in $305
million in farm cash receipts last year,
ranking that crop as the No. 6 Idaho farm
commodity.

The U.S. imports about 3 million metric
tons of sugar a year so the 9,600 metric ton
amount won’t have an impact on U.S. sugar
farmers, Markwart said, especially since
that could easily be offset by reducing the
amount of sugar allowed into the U.S. from
Mexico by that same amount.

“Yes, we took a little hit, but it doesn’t
amount to much and it’s nothing to worry
about,” he said.

A U.S. Trade Representative fact sheet on
the USMCA said, “While agriculture has
generally performed well under NAFTA,
important improvements in the agree-
ment will enable food and agriculture to
trade more fairly and to expand exports of

See NAFTA, page 16
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Continued from page 15

American agricultural prod-
ucts.”

Canada is the top destination
for U.S. agricultural products,
with $22 billion worth of U.S.
ag products shipped there last
year, and Mexico is third at $18
billion, behind China ($21 bil-
lion).

Mexico and Canada combined
purchase 28 percent of all U.S.
food and agricultural export
in 2017, according to the U.S.
Trade Representative’s office.

American Farm Bureau Fed-
eration officials said the new
trade agreement not only locks
in existing market opportuni-
ties with Mexico and Canada,
but it builds on those trade re-

lationships in a number
of key areas.

“Trade is critical to agriculture,
especially trade with our two
closest neighbors,” said AFBF
President Zippy Duvall. “The
USMCA builds on the success
our farmers and ranchers have
seen from NAFTA.”

“Agriculture has always come
out well under NAFTA,” Sat-
terlee said. “In theory, agricul-
ture will continue to do well
under the USMCA with our
trading partners to the North
and South.”

The agreement is expected to
be signed by the three nations
by the end of November, but
it still needs to be ratified by
Congress and it also does not
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yet result in the lifting of the
retaliatory tariffs Canada and
Mexico imposed on U.S. prod-
ucts, including many agricul-
tural commodities, as a result
of U.S. tariffs on steel and alu-
minum imports.

In an Oct. 1 tweet announcing
the USMCA, President Don-
ald Trump said the agreement
“solves the many deficien-
cies and mistakes in NAFTA,
greatly opens markets to our
farmers and manufacturers, re-
duces trade barriers to the U.S.
and will bring all three great
nations together in competition
with the rest of the world. The
USMCA is a historic transac-
tion.”

According to a U.S. Trade Rep-

resentative fact sheet, Canada
will also provide new access
for U.S. chicken and eggs and
increase its access for turkey.

The new agreement also, for
the first time, addresses stan-
dards for biotechnology “to
support 21st Century innova-
tions in agriculture,” according
to the USTR fact sheet. “The
text covers all biotechnologies,
including new technologies
such as gene editing....”

According to the USTR, the
three nations agreed to several
provisions to reduce the use of
trade-distorting policies and
the agreement includes en-
hanced rules for science-based
sanitary and phytosanitary
measures.
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the future.

And even if you could, youd
want to be prepared for what’s
coming. That’s what we’re here
for - to help protect the future
you can and can’t see.

Let’s sit down, face-to-face and
talk about your future as you
imagine it. You talk and we’ll
listen — one-on-one, the way it

should be.
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Every real Christmas tree has a singular beauty of its own and is often the centerpiece of many
families” holiday traditions.

O Christmas tree, O Christmas tree,
thy leaves are so unchanging

By Yvonne C. Barkley
University of Idaho

The holidays are here and, for 30-35
million American families, the cen-
terpiece of their holiday traditions is a
real Christmas tree. Though the lively
debate between folks that prefer live
Christmas trees versus those that pre-
fer the fake stuff continues, it is hard to
ignore the facts.

Real Christmas trees support hard-
working local tree farmers, are organ-
ic, carbon neutral, biodegradable, can
be recycled, and smell good to boot.

Not only green when summer’s
here...

There are close to 350 million real
Christmas trees currently growing
on tree farms in the U.S., with ap-
proximately 25-30 million sold each
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year. Tree farmers spend hundreds of
hours cultivating their trees, a job that
keeps over 100,000 people employed
throughout the country.

On average, tree farmers plant three
trees for every one cut each season;
trees that hold soil and provide clean
air and water, while offering habitat
for many bird and small mammals.

But also when it’s cold and clear...

There are a few things to consider be-
fore you shop for your real Christmas
tree. First and foremost, what kind of
tree do you want?

People often ask what the best vari-
ety is, and the answer is the one that
best suits your wants and needs. Do
you need a tree that will support a lot
of heavy ornaments? One native to
our region? Or is the most important

feature the heavenly smell your tree
brings into your home for those few
short weeks of the year?

Before you leave the house, there are a
few more things to do.

Measure twice, cut once. Know the
height and width of the space your tree
will occupy — trees look smaller when
they are outside under the open sky.

Pricing. Ask about the pricing. Some
tree farms and retail lots measure and
price their trees individually, while
others sell them by the foot.

Going home. Bring something to se-
cure the tree to your vehicle. Twine is
often available at lots but can be slip-
pery. Bungee cords work well, as do
straps with adjustable buckles.

Tree stands. Make sure you have a
tree stand that does not leak, is large
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Retail Christmas tree lots offer good selections and convenience.

enough to hold the tree stable, and has
a reservoir big enough for a sufficient
amount of water. A tree can use up to
one quart of water a day for each inch
of stem diameter, so a tree with a four-
inch trunk will need a stand that holds
at least one gallon of water.

O Christmas tree, O Christmas tree,
such pleasure do you bring us...

Now that you know what you want,
where do you find it? Retail Christmas
tree lots can be run by individuals who
rent a space for the season, or by local
retail or big-box stores.

Regardless of the retailer, ask ques-
tions before you buy. Where are the
trees from? Are they cut and delivered

rs

once at the beginning of the season, or
will there be several shipments over
the course of the season?

Once you choose your tree, test it for
freshness. Begin by running a branch
through your enclosed hand. Needles
should stay firmly attached and not
come off easily. Next, bend an outer
branch. Branches should be pliable,
not brittle. A tree with brittle branches,
excessive needle drop, a musky smell,
or discolored foliage has deteriorated
past usefulness. If in doubt, select an-
other tree. If they all fail the freshness
test, go to another retailer.

U-cut Christmas tree farms often pro-
vide warm drinks and cookies, music,
a chance to make or buy a fresh wreath,

Submitted photo

purchase holiday gifts, and most im-
portantly, a place to make wonderful
memories with family and friends.

Before heading out to a U-cut tree
farm, make sure everyone dresses ac-
cordingly. Though fields will be well-
groomed, there will be bumps and
holes, tree stumps, and other natural
hazards. Wear comfortable shoes and
old clothes. Bring gloves and, if neces-
sary, rain gear.

Saws are usually provided by the op-
erator but bring your own if you have a
favorite. Many tree farms prohibit pets
due to safety reasons and to keep dogs
from ‘marking’ trees. If allowed, be

See UI FORESTRY, page 20
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considerate and keep your
four-legged family member
on a leash.

Once there, have a chat with
the tree farmer, who can
point you toward the kind of
tree you want. Get a saw if
you didn’t bring one. Many
tree farms will give you a
tarp to lay your tree on once
it is cut, making it easier to
drag it to the parking area
and keeping it clean in mud-
dy conditions. ATVs are
also common on tree farms
and may be available to take
the elderly or disabled out to
the field with the rest of their

group.

There will be a lot of trees
and everyone will have a
favorite. Once you have
narrowed the choices, look
at each to see if the trunk
is straight and it is the cor-
rect height and width. Cut-
ting the tree is a two-person
job. The sawyer usually lies
on the ground with the saw
while their assistant holds
the tree. As the tree is being
sawn, the assistant should
gently pull the tree in the
opposite direction of the cut
so the saw doesn’t bind.

Once cut, trees can be car-
ried or dragged to the park-
ing area. Many tree farms
provide shaking or blowing
services so that you will de-
part with a perfectly clean
tree. Some trees farms will
also have a machine that
wraps your tree in netting,
making it easier to trans-
port.

O Christmas tree, O Christ-
mas tree, thou tree most
fair and lovely...
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If properly cared for, a
freshly cut real Christmas
tree can last four to six
weeks. When a tree is cut,
more than half its weight is
water, so it makes sense that
correctly watering your tree
is the most important thing
you can do to keep it look-
ing beautiful.

Trees take up water in a thin
layer of tissues directly un-
der the bark called the cam-
bium. When cut, air enters
this layer and decreases the
amount of water absorbed.
By making a fresh cut be-
fore putting your tree in
water, you reopen blocked
tissues and allow your tree
to absorb water better. A
one-inch cut perpendicular
to the base of the trunk is
all you need. Once cut, im-
mediately put your tree in
water. If your tree is wet, or
you’re not ready to bring it
inside, temporarily stored it
in a cool location in a bucket
of water.

Once inside, place your tree
away from heat sources and
check the stand daily to
make sure the level of water
does not go below the base
of the tree. It is normal for
the rate of water absorption
to fluctuate from day to day.

Drilling a hole in the base of
the trunk does not improve
water uptake, nor does the
water temperature. There
is no need to add bleach,
aspirin, fertilizer, or other
things to the water to make
your tree last longer. Re-
search has shown that plain
tap water is best.

Each shining light, each

silver bell; no other sight
spreads cheer so well...

Once set in its stand, it’s
time to decorate your tree.
Place your tree so that the
best side is showing. Inspect
all light sets prior to placing
them on the tree and replace
worn sets and burned out
bulbs. Using lights that pro-
duce low heat will extend
the life of your tree.

Start loosely = wrapping
strands of lights at the top
and work your way down
the tree. While some people
like to wrap each branch
with lights and others pre-
fer to just circle the outside,
there really is no wrong way
to string lights. Do it the
way you like best.

The next step is usually a
garland of some sort. This
can be wired ribbon, beads,
strands of popcorn and
cranberries, paper chains,
or whatever your creativity
creates.

Lights and garland create
a nice background for your
ornaments. They can match
or not, be new or old, store
bought or hand-made — once
again, the choice is yours.
Hang heavier ornaments
lower on the tree and in the
interior where the branches
are thicker and offer more
support.

Finally, add your tree topper
and tree skirt. Arrange the
skirt so you can easily ac-
cess the tree stand daily to
add water.

To be safe, never overload
electrical circuits and al-
ways turn off the tree lights

when leaving the house or
when going to bed.

O Christmas tree, O Christ-
mas tree, how steadfast are
your branches...

Once the holidays are over,
there are many ways to re-
sponsibly dispose of your
real Christmas tree.

Check your local newspa-
per to see if curbside re-
cycling is available where
you live. Many places will
collect trees during regular
pickup schedules following
Christmas. If not available,
take your tree to a drop-off
recycling location. Some
nonprofit organizations pick
up trees; Boy Scout troops,
for example, often offer a
pickup service for a small
donation.

You can put your Christmas
tree in the garden or back-
yard and shelter birds; by
adding fresh orange slices,
strung popcorn, or bird seed
ornaments, you can feed
them as well.

Real Christmas trees are
biodegradable and can be
chipped and used as mulch
in your landscape.

O Christmas tree, O Christ-
mas tree, much pleasure
can you give me...

Wishing you all Happy
Holidays and a healthy and
Happy New Year.

Yvonne Barkley is an as-
sociate extension forester
for the University of Idaho.
She can be reached at yvon-
nec@uidaho.edu




Give For Good, Give Forever—What is Your Legacy?

Planned Giving: An American Types of gifts to consider:
Tradition e Cash
A , .

To preserve the memory of a loved one... to ° pprgaated Securities
express gratitude for service well-performed... to ® Tangible Personal Property
support a traditional of excellence in education... e Real Estate
These are just a few of the reasons that each ; .
year thousands of people contribute their time, * L'_fe Ir\surance Policies
money and talent to charitable organizations like ® Gifts in Trust Idaho FFA
the Idaho FFA Foundation. e Gift Annuities FOUNDATION

e Bequests

With the complexity of our nation’s tax struc-
ture, it's more important than ever to plan your . .
charitable gifts carefully. The need for planning In addition, the Idaho FFA Foundation
is two-fold: one, to insure your gift will be put to ~ Works with the Idaho Community Foundation

the best possible use and, two, to ensure your in establishing endowment funds to

gifts meet your financial needs and objectives. permanently provide for our mission of
promoting premier leadership, personal
Planning a gift to Idaho FFA can be an growth and career success of Idaho FFA
exciting and rewarding experience. The process ~ members and agricultural education students
involves asking yourself a few questions: by providing strategic financial resources for
e What are my personal and financial the Idaho FFA Association, or as designated.
needs? ) The Idaho FFA Foundation accepts and
® What assets do I have available for establishes Named Endowment Funds with a
funding my gift? minimum gift of $25,000. Named
e What is the best way to make my gift endowment funds allow donors to leave a
and fulfill both my family and my personal legacy or honor specified individuals,
charitable objectives? and provide important funds for either

general Idaho FFA program use, or specific

As you review your situation and explore the  designated Idaho FFA state or local programs,
different ways to give, the Idaho FFA Foundation forever. In addition, these funds provide a
would welcome the opportunity to assist you with venue for others to add memorial or honor

information about planned giving opportunities gifts. The total gift for establishing a named
with Idaho FFA. fund may be given over a 5-year period.
The type of asset you give will determine the tax Current Named Idaho FFA Foundation
and financial benefits resulting from your gift. Endowment Funds:

e Idaho FFA Foundation Wayne and Blanche
Kuhlman Kuna FFA Scholarship Fund, 2013

e Idaho FFA Foundation Sara Braasch
Schmidt Endowment Fund, 2016

e Idaho FFA Foundation Don and Mary John-
son Kuna FFA Scholarship Fund, 2016

e Idaho FFA Foundation Pete and Freda
Cenarrusa Endowment Fund, 2017/18

To learn more, please contact Marcia Jedry,
Idaho FFA Foundation Executive Director at
208-869-6594 or mejdry@idffafoundation.org

Or visit: www.idffafoundation.org

FFA—Growing Leaders, Building Communities and Strengthening Agriculture
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New NAFTA includes a win for U.S. wine mdustry

By Sean Ellis

Idaho Farm Bureau Federation

POCATELLO - The U.S. wine
industry scored a win in the new
NAFTA agreement reached be-
tween Canada, Mexico and the
U.S.

The agreement, announced
Sept. 30, is intended to replace
the 24-year-old North American
Free Trade Agreement with the
United States-Mexico-Canada
Agreement (USMCA).

The wine industry’s USMCA
win was overshadowed in many
news reports by the wins gar-
nered by this nation’s dairy,
wheat and poultry industries.
But the lesser known wine
provision included in the new
agreement could have a notable
impact on U.S. wine exports to
Canada.

Under terms of the USMCA,
British Columbia has agreed to
ends its practice of not allowing
imported wines to be stocked on
grocery shelves in the Canadian
province, which has a popula-
tion of 4.8 million people.

According to the Wine Institute,
which represents 1,000 Califor-
nia wineries, Canada has agreed
to end that policy by Nov. I,
2019.

“This agreement represents
real progress towards improved
market access for U.S. wines in
Canada,” Wine Institute CEO
Robert “Bobby” Koch stated in
a press release. “We still have
much work to do in other areas
of market access [in Canada),
but this is a significant accom-
plishment.”

U.S. wine exports totaled $1.53
billion in 2017 and 97 percent
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of those were from California.
Canada was by far the top for-
eign market for U.S. wines in
2017, accounting for $444 mil-
lion worth of U.S. wine exports.

While the USMCA wine provi-
sion will mainly directly ben-
efit California wineries, it could
also indirectly benefit Idaho
wineries because increased do-
mestic wine exports benefit the
entire U.S. wine industry, said
Idaho Wine Commission Ex-
ecutive Director Moya Shatz-
Dolsby.

According to the IWC, Idaho’s
52 wineries produced 372,601
gallons of wine in 2016, enough
to fill 156,686 12-bottle cases.
Idaho farmers harvest about
3,000 tons of wine grapes each
year off of 1,300 acres.

According to a 2013 study, Ida-
ho’s wine industry had a $169
million impact on the state’s
economy that year. The study
by Stonebridge Research Group
also found the industry was re-
sponsible for 1,226 Idaho jobs.

While the vast majority of U.S.
wine exported to Canada is
from California, “there is some
wine from the Pacific North-
west that is sent there,” said
Michael Kaiser, vice president
of WineAmerica, which repre-
sents wineries in all 50 states.

“We’re happy that the British
Columbia grocery store issue
will be resolved next year,” he
said. “This will allow Northwest
wineries to have more opportu-
nities to get their wine to the
market in British Columbia.”

British Columbia regulations
exclude all imported wine from
grocery store shelves.

Imported wine can be sold with-

SNAKE
| RIVER CANYO

SCENIC BYWAY

2 |

..{

—
FNE

=
¥ REGION

W

pre P

Photo by Sean Ellis

The renegotiated NAFTA agreement includes a win for the U.S. wine

industry.

in a grocery store but only in a
special “store within a store”
that is physically separated from
the grocery store and has con-
trolled access and separate cash
registers.

The U.S. Trade Representative
last year filed a complaint with
the World Trade Organization
against British Columbia’s wine
policy.

Under the terms of USMCA,
British Columbia agrees to end

the practice and the U.S. agrees
to drop its WTO complaint.

According to the U.S. Depart-
ment of Agriculture, U.S. wine

exports to British Columbia to-
taled $56 million last year and
U.S. wine had a 10 percent share
of that market.

In a May 25 news release, U.S.
Secretary of Agriculture Sonny
Perdue said, “We want custom-
ers in British Columbia to have
the opportunity to buy our great
American wine. The practice
of discriminating against U.S.
wing is unfair and cannot be
tolerated any longer. Our wine
producers rely on export mar-
kets and they deserve fair treat-
ment, especially by our northern
neighbors in British Columbia.”
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Idaho Farm Bureau Online

Idaho Farm Bureau Homepage
www.idahofb.org

Flickr

flickr.com/photos/idfarmbureau

YouTube

www.youtube.com/user/IDFarmBureau

Twitter
twitter.com:IDFarmBureau

Blogger

idahofarmbureau.blogspot.com

Instagram
WWW. mstagram com/idahofarmbureaufederation
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Grain Marketing with Clark Johnston

Reflecting on and
using the marketing

lessons

By Clark Johnston
JC Management Co.

As the end of the calendar year approaches,
it is once again a time to reflect on the past
12 months. By taking the time to think and
ponder we are able to remember the mar-
keting lessons learned and how we will be
able to use those lessons in the months and
years ahead.

It really doesn’t matter which year it is or
what is happening in the political arena; if
you are dealing with marketing agricul-
tural commodities, you are continually be-
ing challenged by outside influences on the
markets and this year is no exception.

One of the biggest challenges we face
when it comes to marketing our commodi-
ties is that the lion’s share of the news we
have available to us is national and world.
Don’t get me wrong, this is important to
know and keep updated on; however, it is
just as important to keep current on the lo-
cal news.

The local news could consist of which el-
evators and/or flour mills are currently in
the market and what their bids are. What
are the basis levels and has the local ba-
sis strengthened or weakened over the past
few days or weeks? What is the current
status of transportation in your region and
what will happen if that changes?

Let me give you an example of how the
market could and does change literally
overnight or during the course of a day. A
few weeks ago, one of the flour mills in the
Ogden market had a very nice bid for soft
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learned

white wheat if you were looking at the ba-
sis. The cash bid was good but just not at
the level most producers had their eye on.

What eventually happened was one or
several of the large elevators in the area
contracted enough wheat with them to
take them out of the market until April.
Yes, they currently don’t have a bid from
December through the month of March. It
now doesn’t matter if you historically mar-
ket your wheat during the January, Febru-
ary and March time frame if this flour mill
isn’t in the market.

This isn’t the first year this has happened
but rather this is beginning to be the trend
in that market. You may not have had any
influence on this happening but by know-
ing this and keeping it in mind you could
have been one of those that contracted their
wheat before they bought in their needs.

These decisions in the market can be easily
made when we have developed a structured
marketing plan for the year. A plan that in-
cludes having your commodities hedged
when possible and then trading the basis.

This current marketing year we have seen
the basis for soft white wheat in southeast
Idaho strengthen by 60 cents or more per
bushel. This is what the resellers are watch-
ing and is why they contracted their wheat.

We are often asked how you as producers
can take advantage of the opportunities in
the market like the large grain companies.
Our answer is, you need to hedge your in-
ventory and then focus on the basis moves
in your region.

Clark Johnston

This is not as difficult as some think. It
does, however, take some education and
then marketing just a little differently than
in the past. Don’t get me wrong, what you
have been doing in the past wasn’t wrong
and still isn’t wrong, but as the markets
change you will need to make adjustments
to your plan.

The Idaho Farm Bureau Federation will
be rolling out a program this winter to as-
sist you in the current marketing year as
well as the years to come. This program is
called the Risk Analysis & Marketing Pro-
gram (RAMP).

There will be more information on this
program available to you at the annual con-
vention in December and during the winter
months. This is a program designed to as-
sist you in preparing a strategic marketing
program to your specific operation.

Contact either Zak Miller or Melissa Nel-
son in the Pocatello office at (208) 239-

4341 to begin using all the tools that are
available to you in the years ahead.

Clark Johnston is a grain marketing spe-
cialist and owner of JC Management Co.
of Ogden, Utah. He can be reached at
clark@jcmanagement.net
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WINE GRAPES

Continued from page 5

of wine grapes last year.
“This year I delivered a
skosh over 2,000 tons,” he
said.

He said quality was excel-
lent, too.

“I’ve been hearing good
things from winemakers
about the quality and how
the grapes got through fer-
mentation,” Jeffers said.
“Everybody seems pretty

happy.”

Idaho wine grape growers
began harvesting in mid-
September and most of the
grapes are in by now, with
only a smattering of late
varieties still on the vine

and some grapes that will
be used to make ice wines
will continue to be picked
as late as December.

“Everything looked tre-
mendous this year,” said
winemaker Martin Fu-
jishin, owner of Fujishin
Family Cellars in Caldwell.
“The crop yields definitely
bounced back from what
we saw last year. Every-
thing came in right where
we want it to numbers-
wise.”

Michael Williamson, who
manages Williamson Or-
chards and Vineyards in
the Sunny Slope area,
said last year can best be

described as terrible and
he only harvested about 5
percent of his normal wine
grape crop in 2017.

His grapes last year were
impacted by temperatures
that reached minus 20 de-
grees near his vineyard.

“We had a pretty good re-
bound this year from last
year,” he said. “I'm very
happy with the results and
yields we got this year.”

According to an IWC news
release, grapes ripened at a
more gradual pace this year
than during previous year
and growers attribute that
to the long, hot summer,

which caused vines to slow
their water consumption
and photosynthesis. Com-
bined with a warm fall and
minimum rain, this helped
the grapes finish ripening
at the start of harvest.

According to Dolsby, the
longer harvest season in-
dicates that wines from
the 2018 vintage will have
well-developed flavors,
including bright, fruit-for-
ward notes with balanced
acids and tannins.

“The yields from this har-
vest will transform into
some delicious wines,” she
said.
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When a friend you refer purchases a policy
from us, you'll receive a $25 MasterCard®
Gift Card and be entered into our quarterly
drawing for a $500 Gift Card.*Qur latest
S500 drawing winner is Jeff Stewart
from Nampa. Congratulations Jeffl
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A » Northwest

FARM CREDIT SERVICES

Where to begin.

Are you a young or beginning producer with
dreams of a successful future in agriculture?

You've come to the right place. Our AgVision
program provides financing for producers
age 35 or younger, or who have less than

10 years in the business. Qualified applicants
have less restrictive loan underwriting
standards, a mentor and an abundance of
educational resources.

Ready to build a life in agriculture? We're
ready to help.

208.552.2300 | northwestfcs.com

' RANGER XP'1000:

YOUR NEW 80HP

WORKHORSE

THE HARDEST WORKING, SMOOTHEST RIDING
AUTHORITY ON GETTING EVERY JOB DONE.

The all-new Polaris RANGER XP® 1000, the world’s most
powerful and most comfortable utility side-by-side

featuring a class dominating 80HP ProStar® engin, an all-new
industry-exlusive 3-mode throttle control for ideal power
and control for every situation, and best-in-class payload

and towing capacity. See your dealer for more information or
visit polaris.com to see the full RANGER® lineup.

Thanks to the following Polaris Dealers for supporting
the Young Farmer & Rancher Program:
Action Cycles N Sleds Mile High Power Sports
Twin Falls (208) 736-8118 McCall (208) 634-7007

Northstar
Preston (208) 852-1888

Action Motorsports
Idaho Falls (208) 522-3050

Buds Powersports Performance Motorsports
Cottonwood (208) 962-3211  Ashton (208) 652-7738

Carl’s Cycle Sales
Boise (208) 853-5550

Post Falls Powersports
Post Falls (866) 628-3821

Dennis Dillon
Boise (208) 343-2830

Rexburg Motorsports
Rexburg (208) 356-4000

Grizzly Sports
Caldwell (208) 454-8508

Sandpoint Marine
Sandpoint (208) 263-1535

Guys Outdoor Switchback Motor Sports

Lewiston (208) 746-0381

Krehbiel’s Sales & Service
Aberdeen (208) 397-4704

Pocatello (208) 238-1575

Young Powersports
Burley (208) 678-5111

This institution is an equal opportunity provider and employer.

12 Equal Housing Lender

€» POLARIS

Warning: The Polaris RANGER is not intended for on-highway use. Driver must be at least 16 Kears old with a valid driver’s license
to operate. Passengers must be at least 12 years old and tall enough to sit with feet firmly on the floor. All SxS drivers should take
El safety training course. Contact ROHVA at www.rohva.org or (949? 255-2560 for additional information regarding safety training.
Polaris ds that drivers and wear helmets, eye protection, and protective clothing, especially for trail riding

Here to Help You Grow*

and other recreational use. Always wear seat belts. Be particularly careful on difficult terrain. Never engage in stunt driving, and
avoid excessive speeds and sharp turns. Riding and alcohol/drugs don't mix. Check local laws before riding on trails.
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FARM BUREAU (NSRS
MEMBERS TRAVEL [Fasaad®
FOR LESS!

SaltLakeExpress.com
Save up to $5 on reservations!

West Yellowstone

Island Park

Book online at SaltLakeExpress.com and use

discount code: farmbureau =

Blackfoot

Rexburg

Jackson

*Reservations must be made online.

Mountain Home

Pocatello

Brigham City
Ogden

BEQNEEAT R R SALT LAKE CITY

@ Provo

Beaver

Cedar City
Zion
National Park

ST. GEORGE

Beaver Dam, AZ

Hurricane

Page, AZ

Marble Canyon, AZ

Executive Service. Always.
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Local military veterans participate in l[daho Farm Bureau’s 8th Annual Salute to Idaho Veterans Nov. 9 at the IFB headquarters building in Pocatello.

500 attend ldaho Farm Bureau’s salute to veterans

By Sean Ellis
Idaho Farm Bureau Federation

POCATELLO - About 500
people packed the Idaho Farm
Bureau headquarters build-
ing in Pocatello Nov. 9 for the
group’s 8" Annual Salute to
Idaho Veterans.

Veterans of every military
branch were among those who
attended the three-hour event,
which is held to show veter-
ans as well as current active
duty military members that the
community deeply appreciates
the sacrifices they make to pro-
tect our nation’s liberties, said
Idaho Farm Bureau Federation
President Bryan Searle.

He fought back tears as he
thanked the veterans in atten-
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dance.

“What an overwhelming privi-
lege to be able to stand here and
look in your eyes,” said Searle,
a farmer from Shelley. “I want
to express my appreciation for
your service. America is great
because of you.”

Seatle said he has met with the
governor and members of Con-
gress on numerous occasions,
but those moments don’t com-
pare to meeting with the people
who have helped protect the
country.

“I have the highest respect for
the governor and members of
Congress, but I have a high-
er respect for you,” he said.
“Thank you from the bottom of
my heart for your courage and

commitment and dedication so
I, my family and others in this
great country can enjoy the
great freedoms we have.”

Many of the roughly 180 vet-
erans attending the event said
they were moved at the recep-
tion they received and some
contrasted it to the hostile
reception they received after
returning from serving in the
Vietnam War.

“I'm grateful to be in this state
because California does not do
this for the veterans,” said Rob-
ert Williamson, a retired mem-
ber of the Navy who served
during the Vietnam War. I
think it’s really great for Farm
Bureau to be doing this. It re-
ally means a lot to me. It made
my eyes leak a little bit.”

Tom Crowell, a Navy veteran,
remembers getting spit at walk-
ing down the streets of San
Francisco following the Viet-
nam War.

“I don’t think you’d see this in
a lot of other states, but Idaho
and Farm Bureau have really
stepped up to the plate in hon-
oring the veterans and we’re
grateful for that,” he said. “It’s
amazing to see this respect for
the people that have made this
country free.”

Hundreds of people packed the
Farm Bureau atrium during
the ceremony and scores more
watched from the upper levels
of the building.

“l was very humbled by the
number of people that showed
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Military veterans are recognized Nov. 9 during |daho Farm Bureau’s 8th Annual Salute to Idaho Veterans. The event drew about 500 people, including about

180 former and current military members.

up and participated,” said Army Sgt. Maj.
(Ret.) Leslie A. Chapman, the event’s guest
speaker.

Army and Vietnam veteran Richard Hol-
lingsworth said that when he

attended the first Farm Bureau Salute to
Idaho Veterans eight years ago, “it was my
first welcome home; it let me come out of
my closet. It let me stand proud for what I
had done. It showed me that someone really
understood some of the things that combat
veterans have gone through.”

Paul Roberts, CEO of Farm Burau Mutual
Insurance Co. of Idaho, said Farm Bureau
recognizes how important it is to recognize
all military members, retired and current
active duty personnel, for their service.

“Their service is the reason we have those
freedoms we have today,” he said. “We
honor every man and woman who has worn
the uniform of the armed forces that have
watched over America.”

Roberts said that while he has never expe-
rienced what it feels like to wear the uni-
form or go through what military members

rs

do, “I do know gratitude. I'm honored to
be in your presence today. Thank you for
your service and all the sacrifices for your
country.”

The event included a traditional flag cere-
mony, free photo portraits for veterans and
current military members, and a compli-
mentary commemorative coin of the event.

Photo by Bill Schaefer

About 180 former and current military members were recognized Nov. 9 during Idaho Farm Bureau’s
8th Annual Salute to Idaho Veterans, which was held at the IFB headquarters building in Pocatello.
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SOLAR ENERGY

Idaho Farm Bureau Member Benefit!

Be sure to ask about current tax incentives and Idaho Farm
Bureau’s 52,000 cash back program on eligible systems.

CALLTODAY! 800-291-7652

Residential

We specialize in both Grid Tie and
Off Grid Solar systems.

Solar P systems reduce, of can comgileleh/

eliminate, the amount of sleciicity you have o - Bac kup Power
purchasa from your ulikly provides =ar ; @ Battery backup systems

® Propane and natural gas generators

® We can customize a system for your
Solar PY systems save you money on your liity bl ; ] individual needs.
and act as a hedge against future price increases ! X =

Thi sleciricily gancraled by your solar sysiem i
clean, renevwabie and reliable

Sodar power sysiems can provide owners with fived
ENETgY oosts.
Tax moentves can hund @ lage podion of the mestalled
cous

- = ¥ o=
Coeletcial
Sodar Systems allow you the fexibility o increase
the size of your sysiem by adding panels over time

Solar panals are very versalle and can be installad Big Dng is your full sarvice
wia roof mount, pole. ground, elo -

solar experts. We handle
everything including system
design, installation and return
! ! on investment analysis.
NABCEP Certified (North American Board

e *Some restrictions apply. Contact Big Dog Solar
of Certified Energy Practitioners) S —— Energy for full details on this program.

IDAHO FARM BUREAU PRODUCER / DECEMBER 2018




JHer.4

Call 1-800-654-2210
Give CDP code: 409226

Get certificate at www.idahofbstore.com
Online Instructions:

Step 1: At the bottom of the reservation box
there is a box to check for discount and promo
codes. After checking the box, type in 0409226 in

rerrha-car

Call 1-800-736-8222
Give CID code: CID2197

Online Instructions:

Step 1: At the bottom of the reservation
box there is a line that reads, “OPTIONAL:
COUPON, CUSTOMER OR COPORATE

the CDP code section”. Proceed to make the rest

of your reservation. Farm Bureau discount prices
will now be shown instead of regular prices.

Step 2: Go to www.idahofbstore.com and print
off a coupon from the Hertz section and take it to
the Hertz counter when picking up the vehicle.

"CID2197".

NUMBER: Enter Farm Bureau code of

Step 2: When the screen asks for the first
3 letters of company name type in “FAR” for
Farm Bureau. Farm Bureau discount prices
will now be shown instead of regular prices.

Always Check To See If A Farm Bureau Corporate Rate Is Cheaper.

AVIS

Call 1-800-331-1212
Give AWD code: A298812

Online Instructions:

Step 1: At the bottom of the reservation
box there is a box labelled, “Avis
Worldwise Discount (AWD) Number or
Rate Code. Place A298812 in the box.

Step 2: Proceed to make the rest of
your reservation. Farm Bureau discount
prices will now be shown instead of
regular prices.

Farm Bureau members
receive up to 20% off of
“Best Available Rate”,

Call Toll-Free: 877-670-7088
For Super 8 call 800-889-9706

Farm Bureau Discount
ID# 8000002020

—~
m Travelodge
Da inn

RA M A bA & WYNDHAM_ !a’mmrd ,fu:'unvn

This

Month’s Top

Farm Bureau Agents

Marcy Brodine,
Twin Falls County

Scott

Agent of the Month

Rookie of the Month
Trudy Crawford,
Ada County

Region of the Month
Magic Valley
Badger, Regional Executive
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The total value of Idaho farm product exports rose 6 percent last year.

Total value of Idaho farm exports on the rise

By Sean Ellis

Idaho Farm Bureau Federation

POCATELLO - The total val-
ue of Idaho agricultural exports
increased 6 percent in 2017, ac-
cording to USDA data that be-
came available in October.

More timely Census Bureau
data shows the total value of
Idaho farm product exports
rose 4 percent through the fist
three quarters of 2018 com-
pared with the same period in
2017.

The USDA farm export data
for states is released almost 10
months into the next year and

is more comprehensive, while
the Census Bureau farm export
data is released quarterly but
doesn’t capture all of the state’s
agricultural exports.

The Census Bureau data is
more timely but doesn’t cap-
ture Idaho farm products that
moved to another state before
being shipped overseas.

However, both sets of data
show that Idaho farm exports
are ticking up since 2017 after
declining in 2016 and 2015.
Idaho set records for farm ex-
ports from 2011-2014 before
they decreased the next two
years.
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According to USDA, the total
value of Idaho farm exports
in 2017 was $1.99 billion, up 6
percent from 2016.

The Census Bureau data shows
that Idaho farm product exports
through the first nine months of
2018 totaled $634 million, a 4
percent increase over the same
period in 2017.

“The trend is along the same
lines with both sets of data,”
said Laura Johnson, who man-
ages the Idaho State Depart-
ment of Agriculture’s market-
ing division.

The increases happened de-
spite some challenges posed

Photo by Steve Ritter

by retaliatory tariffs imposed
on some U.S. farm products
by some of the United States’
main trading partners.

Despite the retaliatory tariffs,
there are still a lot of market
opportunities for Idaho farm
products around the world,
Johnson said.

“There are increased head-
winds in some countries, such
as China, but there are other
markets that have good growth
prospects for us, such as Tai-
wan and Southeast Asia,” she
said.

Both the 2017 and 2018 in-
rs




creases were led by dairy, Ida-
ho’s No. 1 farm commodity in
terms of farm cash receipts.

The USDA data shows that
Idaho dairy product exports
totaled $356 million in 2017,
up 11 percent from 2016’s $320
million total. The Census Bu-
reau data show that Idaho dairy
product exports through the
first nine months of 2018 to-
taled $163 million, up 20 per-
cent from the same period in
2017.

Total U.S. dairy exports hit
$5.4 billion in 2017, up 15 per-
cent from 2016.

Idaho Dairymen’s Association
Executive Director Rick Naere-
bout said the dairy export pic-
ture would be even better if the
domestic industry wasn’t fac-
ing retaliatory tariffs in some
major markets.

“We still have a robust export

market, it’s just being stifled by
the tariffs right now,” he said.

For example, there has been a
20 percent decrease this year in
U.S. cheese exports to Mexico,
which is the top export market
for U.S. cheese and imposed a
20 percent tariff on U.S. cheese
earlier this year.

“Losing that 20 percent is a big
deal,” Naerebout said.

The Census Bureau data show
that Canada remained the top
destination for Idaho farm ex-
ports through the first three
quarters of 2018, as $186 mil-
lion worth of farm products
from the Gem State were sold
there during that period, a 12
percent increase over the same
period in 2017.

Mexico remained in the No. 2
spot at $123 million, a 4 percent
increase over 2017, and China
was third at $41 million, an in-

crease of 0.14 percent.

Australia jumped into the top
10 in a big way at $30 million,
an 83 percent increase over
2017. Seventy-six percent of the
Idaho farm products sold there
were dairy products and 92
percent of those were cheese.

The Census Bureau data also
show that live animal exports
from Idaho soared 140 percent
to $24 million through the first
three quarters of 2018. Almost
all of that total was from dairy
steers going to feedlots in Can-
ada.

The USDA data shows that
Idaho beef product exports
reached a record $179 million
in 2017.

Processed vegetable exports,
at $296 million, and fresh veg-
etable exports, at $158 million,
also both set records in 2017.

Idaho wheat exports totaled
$296 million in 2017, up 10 per-
cent from 2016 but well below
the record of $563 million set
in 2011.

Exports included in the “feed
and other feed grains” category
totaled $106 million in 2017,
down slightly from $110 mil-
lion in 2016.

The $1.99 billion total for Ida-
ho farm exports in 2017 was a
three-year high but below the
record $2.29 billion total in
2013.

According to USDA, Idaho
animal product exports totaled
$645 million in 2017, up from
$594 million in 2016, and plant
product exports totaled $1.35
billion, up from $1.28 billion.

Total U.S. farm exports in-
creased 2 percent last year,
to $138 billion, according to
USDA. That was well below

Farm Bureau Members Ski For,Less This Winter

208-239-4289
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Photo by Sean Ellis

Meridian dairyman Clint Jackson helps children feed a one-month-old Jersey calf Oct. 24 at Smoky Mountain Pizzeria Grill’s new Kuna restaurant. The
event was an opportunity for Idaho dairy families to engage directly with customers of Smoky Mountain, which uses only Idaho cheese on all its pizzas.

Idaho dairy families, with calf,
meet customers of Kuna pizzeria

By Sean Ellis

Idaho Farm Bureau Federation

KUNA - Customers at a
new pizza restaurant in
Kuna got a chance to meet
a group of Idaho dairy fami-
lies and pet a calf that will
soon make some of the 15

billion pounds of milk pro-
duced annually in Idaho.

The Oct. 24 event, spon-
sored by Dairy West, which
represents the state’s 490
dairy operations, was held
to celebrate the opening of
Smoky Mountain Pizzeria
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Grill’s newest restaurant.

The pizza chain uses only
Idaho cheese on all its piz-
zas, company wide. It also
features individual dairy
families on its menu and
pizza delivery boxes.

The event was “a way to

return the favor to Smoky
Mountain and put a pretty
cool event on for their cus-
tomers,” said Kuna dairy-
man John Wind.

Wind and his family were
one of a dozen dairy families
from the area that showed

rFs




up for the event, which fea-
tured a one-month-old Jer-
sey calf that turned into a
kid magnet.

Wind said as society’s dis-
connect from farm to table
has grown wider in recent
years, people are getting
more interested in knowing
where their food came from
and how it was produced.

“I think an event like this is
creating that reality for peo-
ple to know how their food
gets from farm to table,” he
said. “It allows people to put
a face to the product.”

Dairy West has partnered
with Smoky Mountain for
the past several years on
events that help connect the
restaurant’s customers di-
rectly with dairy families.
In past years, some of the
chain’s delivery customers
have been stunned to open
their doors and see a cow
and dairyman staring at
them.

Meridian dairyman Clint
Jackson, who has supplied
the cows during those sur-
prise pizza deliveries, said
the events are an opportu-
nity “to try to help people
connect with where their
food comes from.”

“We want the community
to realize that we'’re their
neighbors and we care about
the community and that ag-
riculture is still such a big
part of the Idaho economy
and Idaho’s communities,”
he said. “Whenever they’re
buying their milk or order-
ing their pizza, they’re help-
ing support local families
and we appreciate that.”

The Jackson dairy has held
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open houses for the public
the past several years but
not everybody can attend
that event, Jackson said.

“So tonight, we’re bringing
a little bit of the dairy out to
the people,” he said.

Wind has also held open
houses for the public on his
dairy and said he welcomes
the chance to share his op-
eration’s story with people.

“I’m super passionate about
it because if I don’t tell my
story somebody else will
and there are a lot of mis-
conceptions about agricul-
ture out there,” he said. “We
want people to know that
our product was made with
love and good animal hus-
bandry.”

By showing up at the piz-
zeria and mingling with
customers, dairymen have
a fun opportunity to show
them that the cheese they
are eating was made by real
people in their own commu-
nity, Wind said.

“The cheese wasn’t created
with a little bit of pixie dust,”
he said. “A lot of blood,
sweat and tears go into it; a
lot of hard work and passion
and commitment go into
putting a quality product
on the table that American
consumers feel comfortable
about eating.”

Smoky Mountain Chief
Operating  Officer John
Ryan said the company de-
cided from the beginning to
source as much local food as
possible and it started with
using only Idaho cheese on
its pizzas and promoting the
dairy families that make the
milk for that cheese.

“We just believe in all
things community and all
things local,” he said. “In
the first couple of years (of
working with Dairy West),
I learned so much about the
hard-working dairy families
in our own back yard whose
children are going to school
with our kids. What a great
bunch of people.”

Dairy West CEO Karianne

Fallow said the organiza-
tion does a lot of consumer
insight studies and know-
ing where their food comes
from is a key element in
consumers’ decision-mak-
ing process.

“So this is an opportunity to
both support Smoky Moun-
tain and to celebrate our
Idaho dairy farmers and tell
their story,” she said.

Photo by Sean Ellis
Children attempt to feed a one-month-old Jersey calf Oct. 24 at Smoky
Mountain Pizzeria Grill in Kuna. During the event, |2 dairy families from
the area showed up to engage directly with the restaurant’s customers.
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FARM BUREAU COMMODITY REPORT

GRAIN PRICES 10/22/2018 11/26/2018 Trend
PORTLAND:
White Wheat 6.00-6.20 6.15-6.35 + 15t + I
Hard Red Winter ~ 6.12-6.30 5.97-6.14 <15t - .16
DNS 14% 6.70-6.80 6.72-687 + 02 to + .07
Oats 240.00 240.00 Steady
OGDEN:
White Wheat 468 487 + 14
Hard Red Winter 5.02 488 - .14
DNS 14% 5.85 572 -3
BLACKFOOT/
IDAHO FALLS
= ' White Wheat 435 450 + .15
nlce 0te s- Hard Red Winter 4.80 4.80 Steady
DNS 14% 540 530 -0
Hard White 530 515 15
BURLEY:
i White Wheat 450 464 + 14
A sso room will be closer to Hard Red Winter 4.62 439 -3
DNS 14% 530 5.06 -4
Barley 6.25 6.25 Steady
$64 MERIDIAN:
White Wheat(owt) 5.8 5.08 10
. LEWISTON:
A sgo room will be closer to White Wheat 5.90 5.90 Steady
Barley No bid 126.50 Unavailable
s72 LIVESTOCK PRICES
10/22/2018 1172172018 Trend
. FEEDER STEERS
A $100 room will be closer to Under 500 Ibs  153-215 145211 804
500-700 Ibs 135-175 132-175 - 3 to steady
700-900 Ibs 121-164 119155 “110-9
sso FEEDER HEIFERS
Under 500 Ibs  140-190 134-190 - 6 to steady
500-700 lbs 128-156 119152 ~9t0-4
700-900 Ibs 110-143 105-142 “5t0-1
1 800 2 5 8 2 8 47 HOLSTEIN STEERS
. . . Under 700 Ibs 74-107 70-93 -4t0- 14
FARM BUREAU DISCOUNT CODE Qrer 00 o 100 el e
00209550 cow
Utility/ Commercial 41-15 35-61 -6to- 14
ADVANCED RESERVATIONS REQUIRED Canner &
Cutter 35-62 35-52 Steady to - 10
Stock Cows 850-1250 8501350 Steady to + 100
BULLS
‘ C H O I C E Slaughter 60-83 5517 ~5t0-6
- - BEAN PRICES:
SLEEP St Pinto 21.00-23.00 21.00-23.00 Steady
" y !5~ B . . Garbanzo 18.00-19.00 16.00-18.00 -2.00 to - 1.00
it Pl | CHOICE
= - EEE
COMPILED BY THE IDAHO FARM BUREAU COMMODITY DIVISION
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IDAHO HAY REPORT

USDA Market News, Moses Lake, WA

November 16,2018
Tons: 10,900 LastWeek: 10,000 LastYear: 3300

Compared to last Friday, good grades of Alfalfa and Oat hay steady in a light test.
Trade slow with good demand especially for Feeder, Organic,and Oat hay as demand
exceeds supply at this time of the year. Out of state buyers are also pushing the mar-
ket. Prices are dollars per ton and FOB the farm or ranch unless otherwise stated.

Tons Price Wt.Avg  Comments
Alfalfa
Mid Square
Premium 900  200.00-200.00 200.00  Organic
Good 700  135.00-150.00  143.57
300  170.00-170.00  170.00 Organic
Oat
Mid Square
Good 250 110.00-110.00  110.00

POTATOES & ONIONS

November 20,2018

Potatoes

UPPER VALLEY, TWIN FALLS-BURLEY DISTRICT, IDAHO---Shipments
812-786-888(includes exports of 4-6-12)---Movement expected to remain about
the same. Trading bales active, others fairly active. Prices generally unchanged. Rus-
set Burbank U.S. One baled 10-5pound film bags non size A mostly 7.50; 50-pound
cartons 40-50s 7.00-8.00, 60s 8.00-9.00, 70-100s mostly 8.50; Russet Norkotah U.S.
One baled 10-5pound film bags non size A mostly 7.50; 50-pound cartons 40-50s
mostly 6.50, 60-70s mostly 7.50, 80-100s 8.00-8.50.

Onions - Dry

IDAHO AND MALHEUR COUNTY OREGON---Shipments 360-343-372---Move-
ment expected to remain about the same.Trading fairly active. Prices generally un-
changed.Yellow lower, others generally unchanged. Yellow Spanish Hybrid U.S. One
50-pound sacks super colossal mostly 6.00, colossal mostly 5.00, jumbo 4.50-5.00,

medium 5.50-6.00; White 50-pound sacks jumbo mostly |1.00, medium 9.00-10.00;
Red Globe Type U.S. One 25-pound sacks jumbo mostly 7.00, medium mostly 6.00.

5YEAR GRAIN COMPARISON

GRAIN PRICES 111972014 11/1772015 11/18/2016 1112072017 11/26/2018
Portland:

White Wheat 6.9 4.83-5.40 4.68-5.03 5.17-5.35 6.15-6.35
11% Winter 1.17-136 5.48-5.68 4.68-4.78 541551 5.97-6.14
14% Spring 9.35. 6.10-6.50 6.29-6.44 146-1.56 6.72-6.87
Corn 265.00 265.00 255.00 215.00 240.00
ﬂgdpn'

White Wheat 6.60 5.18 3.88 3.88 481
11% Winter 6.31 428 383 433 488
14 % Spring 149 540 544 6.34 5n
Barley 5.55 6.98 5.85 6.20 no bid
Pocatello:

White Wheat 6.25 495 3.30 3.80 450
11% Winter 6.8 400 3.65 435 4.80
14% Spring 1.12 5.00. 4.95 6.00 530
Barley 6.87 455 415 4.55 5.15

urley:

White Wheat 6.30 5.00. 3.55 370 4.64
11% Winter 5.15 3.94 3.50 4.03 439
14% Spring 6.65 480 5.10 5.69 5.06
Barley 5.20 6.00. 5.00 5.50 6.25
Meridian:

White Wheat (bushel).... .30 5.60 3.60 411 5.08
Lewiston:

White Wheat 6.60 5.10 445 491 5.90
Barley 141.50 131.50. 101.50 11150 126.50
Bean Prices:

Pintos 40.00-42.00 22.00 30.00 21.00-23.00 21.00-23.00
Small Reds No Bid 33.00-35.00 34.00-36.00....... No Bid e 18.00

*kk

MILK PRODUCTION

October 19,2018

October Milk Production up 1.0 Percent

Milk production in the 23 major States during October totaled 16.9 billion pounds,
up 1.0 percent from October 2017. September revised production, at 16.4 billion
pounds, was up 1.5 percent from September 2017.The September revision repre-
sented a decrease of 2 million pounds or less than 0.1 percent from last month’s
preliminary production estimate.

Production per cow in the 23 major States averaged 1,934 pounds for October,
20 pounds above October 2017.This is the highest production per cow for the
month of October since the 23 State series began in 2003.

rs

The number of milk cows on farms in the 23 major States was 8.72 million head,
8,000 head less than October 2017, and 1,000 head less than September 2018.
October Milk Production in the United States up 0.8 Percent

Milk production in the United States during October totaled 17.9 billion pounds,
up 0.8 percent from October 2017.

Production per cow in the United States averaged 1,912 pounds for October, 21
pounds above October 2017.

The number of milk cows on farms in the United States was 9.37 million head,
30,000 head less than October 2017,and 2,000 head less than September 2018.
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S5YEAR LIVESTOCK COMPARISON

/171014 /1712015 11/18/2016 1172012017 1112112018
Feeder Steers
Under 500 Ibs 250352 180-265 116-179 148-216 145-211
500-700 Ibs 210-292 150-220 105-147 135-1T2 132-175
700-900 Ibs 180-246 135-188, 97-129 129-161 119-155
Over 900 Ibs 160-212 100-149 80-104 100-138 105-138
Feeder Heifers
Under 500 Ibs 230-345 160-250 110-160 131-189 134-190
500-700 Ibs 196-275 141-196 95-143 125-162 119-152
700-900 Ibs 171-221 130-167 95-115 110-157 105-142
Over 900 Ibs 150-212 107-142 76-86 98-115 103-121
Holstein Steers
Under 700 Ibs 150-230 102-150 73-85 85-100 10-93
Over 700 Ibs 135-204 89-131. 12-80 8297 60-81
Cows
Utility/Commercial......... 92-125 57-84 48-10 48-15 35-61
Canner & Cutter ........ 80-110 51-76 40-55 35-61 35-41
Stock Cows 1225-2275 975-1325 900-1290 1100-1450 850-1350
Bulls — Slaughter ........105-147 15-115 53-18 52-89 55-11

CATTLE ON FEED

Released November 21, 2018
United States Cattle on Feed Up 3 Percent

Cattle and calves on feed for the slaughter market in the United States for
feedlots with capacity of 1,000 or more head totaled | 1.7 million head on Novem-
ber 1,2018.The inventory was 3 percent above November 1,2017.
Placements in feedlots during October totaled 2.25 million head, 6 percent
below 2017. Net placements were 2.18 million head. During October, placements
of cattle and calves weighing less than 600 pounds were 640,000 head, 600-699
pounds were 525,000 head, 700-799 pounds were 450,000 head, 800-899 pounds
were 363,000 head, 900-999 pounds were 180,000 head, and 1,000 pounds and
greater were 90,000 head.

Marketings of fed cattle during October totaled 1.89 million head, 5 percent
above 2017.

Other disappearance totaled 69,000 head during October, 5 percent below
2017.

CATTLE MARKET REPORT AND ANALYSIS

November 26,2018

Detecting small changes to the show lists from week to week is difficult. Deci-
sions tend to be last minute and frequently are not based on reason but emotion
-- attempting to capture or avoid price changes in the spot market. Because the
small volume of sales in the spot market determines the base price for grid and
formula cattle, those cattle owners also make last minute decisions about numbers
of cattle to offer for sale each week and those decisions also may be arbitrary. The
show lists can never be viewed in isolation but must have context regarding packer
inventories and anticipated slaughter needs. In normal times, slaughter volumes are
determined by packer margins but for the past many months, packers will process
all they can, given the current profit levels.

Sales volumes were good in all regions at sharply higher prices. Live prices were
quoted at $116-117 and dressed sales from $180-185. Cattle owners released of-
ferings to short bought packers who were willing to take on inventory and benefit
from the large processing margins.

The upper mid west was delivered a winter storm over the weekend as heavy snow
and high winds covered an area from the south up to lowa, Michigan and lllinois
and points east. This winter has started with more weather, both cold and wet, than
previous years. People tend to forget some of the more severe winters of the past.
Cattle Futures. Futures rallied with the COF report and improved cash prices.
The market will await the complete story for Friday’s session. Cattle owners are
somewhat successful in selling cattle over the current board price.Todays futures
session will close early.

Carcass weights are released each Thursday [lagging the market by two weeks]
and are a closely watched barometer indicating the position of cattle feeders in
the nation’s feedlots. The last report released for the week of November |0th,

had steer carcass weights up 5# at 904# which 2# over last year. Heifers carcass
weights are up 3# to 838# which is 4# over last year. This week’s report cast some
concern as to current conditions of fed supplies but muddy pens may change the
direction in the coming weeks.
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Forward Cattle Contracts: Packer forward contracting slowed this past week.
The largest activity was in dairy. Some supply chain cattle have started being
reported at $6-8 premium to the board.

The weekly breakdown of fed cattle moving to the beef processing plants is as
follows. I) formulas 55%; 2) negotiated 20% [both live and flat dressed]; 3) forward
contracts 25%. Some of the formula arrangements are week to week negotiated
prices and not committed cattle to one plant.

The Cutout.The beef cut out was modestly lower in mid week trading. Retail
attention is focused on rebuilding of beef inventories before Christmas.
Transportation cost touches every aspect of beef production.The movement is pri-
marily by truck and includes delivery of cattle from farm to feedlot, feedlot to beef
plant and finally beef plant to distribution. The decline of oil prices from $70 to $50
per barrel is positive for both cost and margins of all participants in the beef space.
The 50% grind has been pressuring the composite cutout price. The large price
decline is thought to be caused by the continuing large cow slaughter. Both beef and
dairy cows are moving to slaughter plants at a rate well over last year.

Beef Feature Activity Index. Retailers will plan for the healthy economy to
translate into robust sales at the nation’s meat counters with beef a feature item
for the holidays. The middle meats will lead the way. Ribs have been especially
strong this year.




Farm Equipment

Real Estate/Acreage

New Holland 717 Chopper, hay and 2 row
corn head. $1000. Older 10’ pull behind
brillion seeder. Rebuilt. $1000. Nampa, Id
(all 208-573-3209.

Challenger MT 755, 2209 hrs, annual service
by Western States, Trimble A/S, (reduced)
$125,500;  500hp US Motor, 480 volt,
hollowshaft irrigation motor, $20,000. '74
GMC 10-wheeler truck $12,000. Call 208-

220-5588 or e-mail: deegt @ aol.com.

New Squeeze chute, green, hand pull, $1,300.
Midvale, Id 208-355-3780.

Balewagons: New Holland self-propelled
or pull-type models, parts, tires, manuals.
Also interested in buying balewagons. Will
consider any model. Call Jim Wilhite at 208-
880-2889 anytime.

Miscellaneous

Pool table with all accessories $500,
Professional Poker table $750. Parma, ID
208-989-4205.

Six-foot aluminum sliding patio door. $100.
Idaho Falls, Id. 208-589-1741.

Lot for Sale - [/2 Acre Country Lot.
Build a New Home or New Mfg Hm. City
water, Gas, Utilities available. Must obtain
all permits. Shelley Area. 208-528-
5337. Leave message.

Wanted

Paying cash for old cork top embossed
bottles and some telephone insulators. Call
Randy. Payette, Id. 208-740-0178.

Paying cash for German & Japanese war
relics/souvenirs! ~ Pistols, rifles, swords,
daggers, flags, scopes, optical equipment,
uniforms, helmets, machine guns (ATF
rules apply) medals, flags, etc. 549-3841
(evenings) or 208-405-9338.

Old License Plates Wanted. Also key chain
license plates, old signs, light fixtures. Will
pay cash. Please email, call or write. Gary
Peterson, 130 E Pecan, Genesee, |d 83832.
gearlep @ gmail.com. 208-285-1258.

Our Idaho family loves old wood barns and
would like to restore/rebuild your barn on
our Idaho farm. Would you like to see your
barn  restored/rebuilt rather than rot and
fall down? Call Ken & Corrie 208-530-6466.

FREE CLASSIFIED
ADS FOR IDAHO

FARM BUREAU
MEMBERS

send to: dashton @ idahofb.org

DEADLINE
DATES:
ADS MUST BE
RECEIVED BY

DEC. I3

FOR
JANUARY
PRODUCER

FREE CLASSIFIEDS

Non commerncial classified ads are f'ree 1o ldaho Farm Burcan members.
Must include membership number for free ad. Forty (40) words maximum.
Nom-member cost- 50 cents per word. You may advenise vour own crops,
livesiock, used machinery, houschold items, vehicles, etc. Ads will not be
aceepred by phone. Ads run one time only and must be re-submitted in each
subsequent isswe. We reserve the right 1o refuse to run any ad. Please type or
print ¢learly. Proof-read your ad.
Mail ad copy to:
FARM BUREAU PRODUCER
P.O. Box 4848, Pocatello, ID 83205-4848
or e-mail Dixie at: dashton@idahofb.org
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[ DAHO FARM
B BUREAL FEDERATION
New Idaho Farm
Bureau Member
Benefit On
Eligible Ford And

Lincoln Vehicles

FARM BUREAu"E\

ADVANTAGE

FARM BUREAU MEMBERS GET

>500BONUS CASH

+°300CONQUEST CASH

Go Further

1 Program 36238: $500 Bonus Cash offer exclusively for active Farm Bureau members who are residents of the United States. Offer is valid
through 1/2/2019 for the purchase or lease of an eligible new 2018/2019 model year Ford vehicle. This incentive is not available on Shelby
GT350®, Shelby® GT350R, Mustang BULLITT, Ford GT, Focus RS and F-150 Raptor. This offer may not be used in conjunction with most
other Ford Motor Company private incentives or AXZD-Plans. Some customer and purchase eli lity restrictions apply. Must be a Farm
Bureau member for 30 consecutive days prior to purchase. Limit one Bonus Cash offer per vehicle purchase or lease. Visit
FordFarmBureauAdvantage.com or see your authorized Ford Dealer for qualifications and complete details. Dealers please claim #36238 for
the Farm Bureau Program in Smart VINCENT.

2 Program 36696 and 33915: $500 Conquest Bonus Cash offer exclusively for active Farm Bureau members who are residents of the United
States. Offer is valid 10/15/2018 through 1/2/2019 for the purchase or lease of an eligible new 2018/2019 model year Ford or Lincoln
vehicle. Customer must have a registered 1995 or newer non-Ford/Lincoln/Mercury vehicle in their name for at least 30 days, to be eligible
for this additional $500 incentive. Not available on Shelby GT350®, Shelby® GT350R, Mustang BULLITT, Ford GT, Focus RS and F-150
Raptor. This offer may not be used in conjunction with most other Ford Motor Company or Lincoln Motor Company private incentives or
AXZD-Plans. Some customer and purchase eligibility restrictions apply. Limit one Bonus Cash and Conquest offer per vehicle purchase or
lease. Visit FordFarmBureauAdvantage.com or see your authorized Ford or Lincoln Dealer for qualifications and complete details. Dealers
please claim #36696 or #33915 for the $500 Conquest Bonus Cash in Smart VINCENT.

For more information, go to: www.idahofbstore.com




